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Book review

i
n the most recent season of “Mad 
Men,” an AMC drama set in a 
1960s Manhattan advertising 

agency, a young copywriter gave a 
critical presentation with bright red 
lipstick smeared all over her teeth. 
Despite being well prepared, and 
delivering a compelling campaign 
for the client, the lipstick on her 
teeth distracted from an otherwise 
flawless presentation. 

This illustrates how appearances, 
even unintentional, can detract from 
substance. Attorneys give plenty 
of thought to their appearance. It 
is tradition for attorneys arguing 
their first cases in front of the 
Supreme Court to do so in tails. 
Great debates have raged regarding 
appropriate attire in law firms and 
there are consulting services that 
assist individuals with dressing for 
success.

We can all agree that appearance 
matters. Why then is typography, 
the visual component of written 
text, all but ignored in the briefs, 
motions, contracts and numerous 
other documents the legal industry 
creates? 

“Typography for Lawyers” provides a 
well-reasoned argument that all lawyers 
need to consider typography in every 
document they produce. The author, 
Matthew Butterick, is a typographer 
and practicing attorney who outlines 
rules for improving the typography of 
legal documents. These range from 
basic changes: using one space between 
sentences and italicizing rather than 

underlining citations, to more advanced: 
font selection, line spacing and styles. 
While the concept may seem abstract 
at first, Butterick fills the book with 
practical examples to demonstrate his 
points.

The book begins by making the case of 
“Why Typography Matters.” Essentially, 
Butterick’s point is that good typography 
makes the substance more accessible to 

the reader. Rather than being distracted 
by the text, the reading equivalent of 
lipstick on your teeth, good typography 
helps keep the reader’s interest and 
makes the writer’s intended message the 
focus.

Throughout the book, examples of 
good and bad typography illustrate the 
author’s points. Two pictures of highway 
signs, one in familiar lettering, and one 
in a pretty, but unreadable cursive font 

demonstrate how typography can be 
utilitarian rather than aesthetic. In each 
chapter, the author provides examples of 
the typographic concept with right and 
wrong ways of applying the concept, 
whether it is the correct way to insert 
an ellipsis or understanding why line 
spacing should be 120 to 145 percent 
of point size. For anyone who has 
wondered when to use an em dash or an 

en dash, or even what makes dashes 
and hyphens different, you can find 
the answer, illustrated and clearly 
explained, in this book. The last 
chapter of the book contains samples 
of captions, motions, memos, 
letterhead, business cards and 
resumes before and after applying 
the rules of professional typography 
contained in the previous chapters.  

The beauty of “Typography 
for Lawyers” is that it provides 
practical tips for improving the 
typography of the documents you 
write using the software you already 
have. Everyone who reads this 
book will learn something that can 
immediately be used to improve the 
appearance and readability of their 
written work. The book is full of 
how-tos for Microsoft Word, Corel 
WordPerfect and other programs. 
Butterick also ranks the system 
fonts, i.e., fonts generally contained 
with the software, into categories by 
their typographic merit. For those 
who agree with the argument that 

lawyers are professional writers and 
therefore should consider purchasing 
professional fonts, font samples are 
included.

The font samples are an example of 
the more advanced information for those 
who may already be familiar with some 
of the basic elements of typography. By 
breaking each of the three sections; Type 
Composition, Text Formatting and Page 
Layout, into basic and advanced rules, 
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the book’s format makes it easy to 
use regardless of your familiarity with 
typography concepts.

If this all sounds daunting, it 
shouldn’t. This book is extremely 
readable. The rules of typography 
that this book outlines are designed to 
guide attorneys so that they don’t have 
to learn everything about typography 
and can instead begin implementing its 
key concepts. Butterick acknowledges 
that lawyers have neither the time 
nor interest to become professional 
typographers. However, the book is 
based on the premise that attorneys 
can improve the presentation of their 
written work by paying attention to 
details that make a difference to the 
reader. Becoming better at typography 
is not particularly difficult or time 
consuming. It just requires challenging 
some long held conventions. One such 

simple, yet hotly debated rule is using 
one space between sentences. Butterick 
devotes four pages to explaining why 
this is so, explaining the history, and 
providing other authority supporting 
the point, before acknowledging that he 
will never convince everyone.  

Peppered with humor and 
practicality, this book makes it clear 
that good typography is no substitute 
for substance. Just like wearing your 
best suit to court does not mean 
that preparation is optional, good 
typography will not save a poorly 
written product. However, between two 
equally competent briefs, the one that 
is visually pleasing and easier to read 
will likely get more attention and will 
therefore be more persuasive.

Before I read “Typography for 
Lawyers,” I wondered whether the 
website contained essentially the same 

information as the book. I looked 
up www.typographyforlawyers.com 
and discovered that the website is an 
addition to the book, not a substitute. 
The example documents, illustrations 
of typography, and chart of system fonts 
are only found in the book, and are well 
worth the purchase price.

Every document produced by an 
attorney is an opportunity to persuade. 
Whether you are persuading a judge, 
opposing counsel, or a client, this 
maxim transcends practice area. Often 
we focus exclusively on the substance 
of the message. “Typography for 
Lawyers” is the reminder that the 
presentation also matters. 

Molly Barker Gilligan 
(mollybgilligan@gmail.com) is an 
associate in the Law Offices of Daniel J. 
Siegel, LLC.

Peppered with humor and practicality, this book makes it clear 
that good typography is no substitute for substance.
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Bar reporter online
E-mailed to Bar Association members 
Monday and Thursday mornings, this 
electronic newsletter provides updates  
on Association activities and news  
from Bar Foundation-supported service 
organizations.

n By Joseph A. Sullivan

The Pro Bono Non-Lawyer Part-
nership Network, a 2010 public service 
initiative conceived by Chancellor Scott 
F. Cooper and the Philadelphia Bar 
Association, is nearing its launch as an 
innovative pilot project administered by 
Philadelphia VIP to expand access to 
justice for low-income individuals and 
families.   

The idea of a non-lawyer network grew 

out of the recognition that high-quality 
legal representation depends not only on 
dedicated work by legal aid and pro bono 
lawyers, but also on the availability of 
public service-minded professionals and 
experts to ensure that justice is achieved. 
The network will actively recruit non-
lawyer professionals, such as accountants, 
forensic scientists and handwriting 
experts, who want to “give back” to the 
community by matching their talents 
with cases in which legal services and pro 

bono attorneys need experts to effectively 
advocate for clients.  

Professor Louis S. Rulli of the Uni-
versity of Pennsylvania Law School, who 
chairs the effort to design and create the 
network, offered an illustration of the 
need: “When, for example, an indigent, 
elderly Philadelphian is robbed of title 
to her home through a fraudulent deed 
transfer, the return of her property may 
well depend not only upon the provision 

Like a Horatio Alger character, Rudy 
Garcia came from humble beginnings but has 
risen to the highest levels of our profession. 
“What better way to pay that forward than to 
donate a year of service in my prime to the better-
ment of Philadelphia lawyers,” said the incoming 
Chancellor of America’s oldest bar association.

Garcia was born in South Philadelphia to the 
son of Mexican immigrants and the daughter of 
Italian immigrants. His parents separated when 
he was five, and growing up with single parents 
began to shape his self-reliant, independent 
nature.

On his own since his teens, Garcia worked to 
support himself and pay for his education. He 
attended Penn State for two years, then took time 
off to hitchhike across the country with nothing 
but the clothes on his back and $10 in his pocket. 
About a year later, he returned to Pennsylvania 
and completed his undergraduate studies at 
Temple University, graduating magna cum laude 
in 1974. He then attended Temple Law School, 
where he served as president of the moot court 
and a member of the law review, graduating cum 
laude in 1977.
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Garcia to Discuss His Plans for 2011
as He Becomes Bar’s 84th Chancellor

All members of the Philadelphia legal com-
munity are invited to attend a complimen-
tary reception on Wednesday, Jan. 5 from 5 
to 7 p.m. in honor of Rudolph Garcia, 84th 
Chancellor of the Philadelphia Bar Associa-
tion, at the Hyatt at The Bellevue, Broad 
and Walnut streets. No RSVP is necessary.

Chancellor’s Reception Jan. 5

Pro Bono Non-Lawyer Network Set for 2011 Launch

White House
Honors Bar
for Work on 
FMLA, FLSA
Association Chancellor Scott F. 
Cooper and Director of Public and Legal 
Services Charles Klitsch were guests of 
the White House at a Nov. 19 ceremony 
hosted by Vice President Biden recog-
nizing three new programs designed to 
increase access to the justice system for 
ordinary Americans. 

Cooper and Klitsch were invited to the 
ceremony in recognition of the Associa-
tion’s contribution to the development of 
one of those honored initiatives: a referral 
program to match claimants under the 
Family and Medical Leave Act (FMLA) 
and individuals with wage and hour 
claims under the Fair Labor Standards Act 
(FLSA) with lawyers qualified to handle 
their matters.

The event was also attended by At-
torney General Eric Holder, Secretary of 
Labor Hilda Solis, Senior Counselor for 
Access to Justice Laurence Tribe, senior 
administration officials, American Bar 
Association President-Elect William T. 
Robinson and metropolitan bar presidents 
whose associations were involved in the 
development of the other two honored 
programs.

The referral program for FMLA and 
FLSA claimants arose from the Depart-
ment of Labor’s recognition that the 
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30-Year Passion 
for Helping Haiti

by Michael Petitti

10 Questions for 
Richard Negrin

by Jeff lyons

By TiNA KArKerA

Surviving Your 
First Year
A How-To Guide for New Associates

the philadelphia lawyer
Philadelphia Bar 
Association’s four-color 
quarterly magazine, 
with award-winning 
coverage of legal 
issues, leading local 
personalities, industry 
trends, technology and 
lifestyle topics.

philadelphia Bar reporter
Philadelphia Bar 
Association’s monthly 
“in-depth” four-color 
newspaper mailed 
to 14,000 members 
and filled with timely 
legal and association 
news, events calendar 
and firm hiring 
announcements.

GEnErATE nEw BusinEss 
With A Multi-Channel Marketing Strategy thAt ReAches 

PhilAdelPhiA’s legAl community in Print And Online.

contact DaviD Hoeckel 
for more information about a  
“package program” that will  
put your message in front of  
the region’s most affluent and  
influential market, all year long.

443.909.7824 | david.hoeckel@mediatwo.com


